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Company Overview RJ Re More Japan

We are a travel concierge providing full-service itineraries tailor-made for inbound tourists to
Japan, with the aim of bringing the “Authentic Japan” to the hearts and minds of our clients.
Japan has many beautiful regions, warm people, and rich culture that are still unknown to the rest
of the world. Our mission is to help you discover and experience all aspects of the value of these
fascinating places across Japan.
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Company Overview [J Re More Japan

B Re More Japan Co.,Ltd.

* Based in Kobe, Japan (https://remorejapan.com)
* Registered Travel Agency No.3-886 by Hyogo Governor

B Representative Director

* Masaki MIWA(miwa@remorejapan.com), Seasoned Professional

M Core Business

* Travel business fully tailored for inbound tourists
e Transportation, sightseeing etc. arrangements

* Arrangements for accommodations, dining etc.

We guide you through the appeal of the “unexplored Japan” with one-of-a-kind cultural
experiences and locally-rooted cuisine and are committed to providing a quality journey that is
tailored to the wishes of each and every one of our clients, paying close attention to every
detail to wholeheartedly support your special time in Japan.
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Market Trends RJ Re More Japan

Affluent Inbound Travelers

1. Affluent inbound travelers from the US account for 30%
of the total, representing the highest percentage.

Percentage (%)

2. Travelers from China account for 25%, the second
highest percentage after the US, but the difference
between the two countries is only 5%.

3. Travelers from South Korea, Germany, and France :
account for 15%, 10%, and 8%, respectively. South
Korea in particular has a higher percentage than other
countries, but it lags significantly behind the United

States and China in terms of overall percentage.

The percentage of affluent inbound travelers by country is led by
nited States and China, with the United States having a
p arly high percentage. ’ USA China Korea Germam; y France Others

Source: Japan National Tourism Organization
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Differentiation from Others RJ Re More Japan

We always prioritize the very best for our clients, offering a one-of-
a-kind experience with white-glove service focusing on the
unexplored regions, 1.e., the hidden and secluded gems of Japan.

Our three exclusive selling points are

1. Propose your own original tour
2. Rediscover the appeal of the undiscovered Japan

3. A memorable journey with Japanese cultural activities and interaction with
local people while preserving the beauty of Japan
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Model Routes RJ Re More Japan

~ AWAIJI Island~

Like Sicily in Japan
A family of four (a couple in their 50s and two children in their late teens to 20s) enjoys

meditation at Zen Buddhist Temple, traditional puppet show etc. in 15 days
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Model Routes RJ Re More Japan

~ Around KOBE Area~
Port City between the Bay and Scenic Mountains
A couple in their 60s enjoys sake breweries, the Silver Carriage Road and Mineral
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() Re More Japan

Thank you for your time and interest !

You can feel free to contact miwa@remorejapan.com for further
information and inquires anytime.
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